
Crafting a personal LinkedIn  
profile that positions you 

powerfully … and sells you 
effectively

Helping business owners, consultants and 
subject experts (responsible for growing 

their practices) use their personal LinkedIn 
profile to increase their visibility, grow their 

authority … and attract new clients.



The importance of nailing your personal 
LinkedIn profile

You’re well aware that branding yourself as an 
authority or proven expert builds your credibility 
with your customer base, commands respect from 
your peers and helps you stand out in a crowded 
marketplace.

You also know that LinkedIn is where professionals 
primarily hang out. And given that a very significant 
proportion of these professionals are decision-
makers, this is a logical place for business owners, 
consultants and subject experts to cultivate their 
personal brand.

But where do you start and what’s involved? 

First things first: Get your personal LinkedIn profile right. I can’t believe how many people 
don’t … and these are often people who are responsible for bringing in new business or 
building their consultancies or practices.

In many instances their profiles read like dull, dreary resumes and don’t provide any idea 
of what they are doing in the here and now … let alone how they can help their clients.

The critical starting point is making sure your personal LinkedIn profile showcases you as 
a specialist in your field … someone your clients would feel comfortable, confident and 
emboldened to work with.

Not to be confused with your business or your employer’s company LinkedIn page (which 
focusses on the organisation’s overall products or services), your personal page is about 
YOUR specific skills, expertise and interests. 

It’s about YOU and the big value you bring to your clients or customer base.



 RULE 2  

Use a conversational tone 

Unlike your organisation or employer’s 
company LinkedIn profile (which is more 
business-like in tone and presentation), 
your personal profile should be written in a 
more conversational style as this allows you 
to instantly build rapport with your 
customer base.  

Write your personal profile in first person 
(I, me) and make sure it is free from 
professional jargon which may impress 
your peers but only serves to alienate 
customers.  Also include a bit of 
personality and fun where appropriate. 

Bottom line … write the way you speak. 

 RULE 3  

Say why others like working with 
you 

What it is that keeps bringing clients back? 
Is it your personal touch, preparedness to 
go above and beyond, your ability to cut 
through the jargon or roll up your sleeves 
and get involved? 

Remember this is the type of detail that 
puts clients at ease and reassures them 
that you have their best interests at heart.

The key rules of getting it right
While there is a lot to be said on the topic, here are my top TWELVE rules for truly nailing 
your personal LinkedIn profile:

 RULE 1  

View your profile through the eyes 
of your customer

Is it ticking all the boxes from their 
perspective?

 > Does your profile explain how you meet 
their needs or solve their problems?

 > Does it explain the key outcomes they 
can expect from engaging your services

 > Does it say why you are best placed to 
help them achieve their goals? Is it about 
your deep knowledge and experience or 
the big wins you’ve had in a specific 
area? 

 > Does it demonstrate what makes you 
shine?

 > Does your profile make you likeable and 
relatable – someone customers would 
feel comfortable and at ease working 
with you?

 RULE 4  

Let people know what you do 
outside work 

With today’s workplace increasingly being 
about bringing the ‘whole self’ to work 
(and not creating a separation between our 
personal and professional lives), this is no 
different on social media, even professional 
platforms like LinkedIn.

So do say a couple of things about 
yourself. This can include how you give 
back to the community, if you are involved 
in mentoring or lecturing, what you do for 
enjoyment, exercise … even some fun 
things you do with your family. 

Remember this detail helps to humanise 
you and makes you more likeable and 
relatable. 



 RULE 7  

Use your LinkedIn headline 
powerfully

Much like a newspaper headline, your 
LinkedIn headline (the 120 characters 
directly under your name) should catch 
people’s attention and give them enough 
information to decide whether or not it is 
worth their while to read further. 

Use terms and phrases that make it easy 
for clients, referral partners and other 
interested parties to find you on LinkedIn. If 
clients search on services or industry 
sectors, include those. If you come from a 
prestigious company that may well 
influence whether clients use your services, 
absolutely include the name of your 
employer. 

You may even use your headline to explain 
the big value or the key outcomes a client 
can expect from your services. Here are a 
few examples: ‘Helping major corporations 
meet their ACCC obligations’ OR ‘Helping 
time-poor professionals grow their wealth 
by making informed investment decisions’. 

Ultimately choose what sells you 
effectively! 

 RULE 5  

Tell a story … but only if it is 
relevant

Kick off your profile by telling a story about 
what triggered your decision to start your 
business or to grow your expertise in a 
specific area. Was there an incident in your 
workplace early on that impacted your 
decision to go embark on your chosen 
career path or was there a burning issue or 
ongoing client problem that you felt 
deserved addressing? 

What was it that lit your flame?

The wonderful thing about telling a story is 
that it makes you more personable. Often 
your story is the thing that people 
remember most about you. 

However don’t feel under intense pressure 
to tell a story simply for the sake of it or 
because you feel obliged to do so! There 
are plenty of other ways to start your 
profile. 

Only tell story if it is truly pertinent!

 RULE 6  

Get crystal clear on your 
client-base

Clarify exactly who your clients or 
customers are right now … not who they 
were a decade ago or who you may like 
them to be in the future.

Even go as far as drilling right down to the 
industry/ies they are in, the size or type of 
organisations they work for and the job 
titles they hold. Also make sure you are 
well across their pain-points and the big 
issues that keep them awake at night.

Having this vital information at your finger-
tips is not only critical to getting your 
profile right but also to connecting with the 
right people and curating and creating 
content that is relevant, useful and 
valuable!

 RULE 8  

Use a professional profile picture 

Don’t be sloppy about the photo you 
choose as this speaks volumes about who 
you are and your level of professionalism. 

Make sure it is a clear, crisp professional 
head and shoulders shot, that looks like 
you and has you looking at the camera 
smiling or with a pleasant or engaging 
expression. 



 RULE 9 

Include a relevant background 
image

Your background image (banner) is there 
to support what you’re trying to say in your 
headline. Don’t ignore it. Make sure the 
image you select speaks strongly to your 
area of expertise or specialisation, or to the 
industry or sector you do most your work 
in … even the geographical location you 
service. 

Keep in mind that images are often more 
powerful than words alone so take the time 
to select a thoughtful background image 
that reinforces your professionalism, 
conveys what makes you unique and 
differentiates you from all the other 
professionals out there. 

 RULE 10 

Make clever use of the ‘featured’ 
element

This LinkedIn section presents an excellent 
opportunity to showcase work you’re 
proud of and that is representative of your 
professional identity. 

This can include a video about your 
business or specialist area, a book or guide 
you have authored, a webinar, presentation, 
podcast or slide-share which speaks 
powerfully to your specialisation, expertise 
or your business. It can also include media 
coverage you are proud of or a great article 
you’ve published on LinkedIn or elsewhere. 

Including these helps reinforce your 
credibility and trustworthiness with your 
customers and provides them with proof 
that you’re good at what you do and that 
they are in safe hands.

 RULE 11 

Include endorsements and 
recommendations 

Visible endorsements or recommendations 
will show those who view your profile that 
you’re trustworthy and have a solid track 
record as a professional.  

Although you’ll still want to create valuable 
LinkedIn content to establish yourself as an 
authority in your field, endorsements and 
recommendations serve as solid evidence 
that you have, in fact, reached a certain 
level of industry expertise. 

 RULE 12 

Ensure that your profile is search 
engine optimised

In addition to including keywords that 
clients may search on in your headline, go 
the extra mile and include these words 
elsewhere – in your profile summary, job 
descriptions and skills! Also rename your 
profile photo and banner image using your 
primary keywords.

Go as far as customising your LinkedIn URL 
to something people can easily remember 
- like www.linkedin.com/in/yourname. 

Even be selective about your listed skills … 
picking the ones that you want people to 
search for you on!



Contact us on:

  0422 694 503 

         wendy@parkerpublicrelations.com.au 

Need more help?

We can help you: 

 > Write your personal LinkedIn profile 

 > Determine who you should connect with on LinkedIn

 > Understand which LinkedIn professional groups you should join

 > Set up systems to stay across what is being said in your industry or specialist area

 > Comment with authority on LinkedIn

 > Curate or develop original thought leadership content 

You now have a pretty shrewd idea of what you 
should be doing in order to create a powerful 
personal LinkedIn profile.

However you don’t have the headspace to 
get started or cannot commit the time due to 
workplace demands.

PARKER PUBLIC RELATIONS is there to provide 
assistance.


